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Porsche is facing a crisis. Weakening electric car sales, problems in the Chinese market, and
uncertainty surrounding its business in the United States have put pressure on the sports car
manufacturer from Zuffenhausen, Germany. At the same time, the brand needs to redefine its

position to live up to its reputation as a maker of powerful and desirable sports cars. With the
new Mission S, Porsche aims to send a strong message. The concept car offers a first glimpse of a supercar
designed to continue the tradition of legendary models and restore the brand's former glory.

The world premiere of the Mission S took place at the East River Piers in the Queens borough of
New York City. Against the impressive Manhattan skyline, Porsche unveiled a sports car that
immediately attracts attention with its extremely low silhouette, enormous width, and
aggressive design. The Mission S is intended to follow in the footsteps of iconic Porsche models
such as the 959, the Carrera GT, and the 918 Spyder. Unlike these special models, however, it
is not expected to be produced in strictly limited numbers but offered as a regular production
model.

The development of the Mission S is also driven by the company's difficult economic situation.
Porsche has made some miscalculations in its transition to electric mobility. While the Taycan is
struggling to match its earlier success, the decision to abandon combustion engines in the
Macan has created additional challenges. Problems in China and the burden of US tariffs have
added to the pressure. Under new CEO Michael Leiters, Porsche therefore aims to cut costs
while sharpening its identity as a sports car manufacturer. The Mission S plays an important
role in this strategy, as it is intended to demonstrate what the brand stands for: performance,
driving pleasure, and technological innovation.

In terms of design, the Mission S combines the past with the future. Design chief Tobias
Suhlmann draws inspiration from more than 70 years of Porsche history. The round headlights
and prominent fenders recall the 911, while the roofline takes inspiration from the 959. The low
front end and distinctive rear reference the GT1 and the legendary 935/78, famously
nicknamed “Moby Dick.” A fan on the rear deck is reminiscent of the Porsche 917, while the
wheels feature the so-called telephone-dial design associated with the 928. The interior also
draws on historic models such as the 550 Spyder and the 356. In this way, the Mission S aims to
preserve Porsche's traditional DNA while developing a modern design language.

One of the most intriguing questions concerns the powertrain. The concept car is equipped with
a six-cylinder engine from the 911, which delivers a powerful and unmistakable sound. Porsche
has not yet confirmed which engine will power the production version. Possibilities include a
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high-performance six- or eight-cylinder combustion engine, potentially supplemented by
several electric motors. Such a plug-in hybrid system could combine the advantages of a
traditional sports car engine with the additional power of electric propulsion. The expected
performance figures include acceleration from 0 to 100 km/h in less than three seconds and a
top speed well above 300 km/h.

The four large exhaust pipes at the rear send a clear message to enthusiasts: Porsche does not
intend to abandon the combustion engine prematurely. At the same time, a flexible technical
platform could support different powertrain concepts. Various options may also be available for
the transmission and interior design. This approach would allow Porsche to respond to the
different preferences of its customers rather than forcing them to commit to a single powertrain
technology.

The Mission S is expected to cost around €500,000. This would position it well above the 911,
placing it in direct competition with models from Ferrari, Lamborghini, Aston Martin, and
McLaren. Despite its high price, the car is not intended to be a rare exotic produced in limited
numbers but a permanent addition to Porsche's model lineup. With the Mission S, the company
aims not only to attract wealthy customers but also to demonstrate its expertise in building
exceptional sports cars.

The presentation in New York was therefore more than the unveiling of a concept car. It was
also intended to celebrate Porsche's long-standing relationship with the American market. More
than 70 years ago, the first 550 Spyder models were brought ashore there. With the Mission S,
the company hopes to continue this success story and reignite enthusiasm for sports cars
around the world. Prominent Porsche collector Jerry Seinfeld was also impressed by the new
model.

However, Porsche still faces a crucial challenge: turning the concept into a convincing
production car. The market launch could still be three to four years away. During this period,
the company must maintain the enthusiasm of sports car fans

https://albertweb.de/forum/thread/13491-porsche-mission-s-the-new-flagship-aims-to-put-the-brand-back-on-
track/?postiID=13983#post13983 4



https://albertweb.de/forum/thread/13491-porsche-mission-s-the-new-flagship-aims-to-put-the-brand-back-on-track/?postID=13983#post13983
https://albertweb.de/forum/thread/13491-porsche-mission-s-the-new-flagship-aims-to-put-the-brand-back-on-track/?postID=13983#post13983

